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The delectable taste of a smooth 
wine. Immortalizing a beloved stallion 
with horsehair pottery. The sensation 
of soothing bath soaps. Eating as a 
family around a handcrafted wooden 
dining room table. All these experiences 
plus much more are available at two Rosewood 
Creations stores nestled in Great Bend, Kansas. 
Besides the pleasure of treating yourself or 
loved one to a gift, an added bonus is contribut-
ing to the greater life purpose of local people with 
disabilities.

“My whole goal is for people with disabilities 
to be accepted in the community,” said Rosewood 
Services founder and executive director Tammy 
Hammond. “Through value you gain acceptance.”

Rosewood origins
Hammond became inspired to dedicate her life 

to aiding people with disabilities. Being a horse lover 
all her life, Hammond invited a struggling coworker 
with disabilities to spend time with her horses. Seeing 

how much the woman enjoyed being around 
horses, Hammond was inspired to create a 
more formal equine therapy program.

Hammond’s husband, Eric, was sup-
portive of Hammond’s new life 
dream. While Hammond prepared 

the paperwork and other foundational 
pieces for organization, “Eric worked for 
four or five years. He was supportive of 
what I wanted to do,” said Hammond. 

Although several banks turned her down, the 
couple did eventually secure the financial backing 
they needed.

Hammond opened the main office in Great 
Bend in 1998, and Eric joined her four years later as 
they made plans to expand the equestrian program 
and ranching operation. These plans included a new 

barn with bunk rooms and a 150x180 indoor arena at 
the Rosewood Ranch, located 5 miles north of Pawnee 

Rock, Kansas, so the therapy could continue year-
round. The full working horse and cattle ranch became 

one of the main attractions to their clients.
See Rosewood, 3A
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“Our clients now have the 
opportunity to experience life on a 
ranch, which is something they may 
not have been able to enjoy other-
wise. It is just one of the diverse set 
of choices we are able to offer them,” 
said Hammond.

In May 1998, Rosewood Services 
was established, providing people 
with developmental disabilities the 
opportunities to fully live and expe-
rience life. The same year, the Rose-
wood Roots & Wings Foundation 
was formed as a 501(c)(3) orga-
nization to help provide funding 
to advance the physical and men-
tal needs of disabled individuals in 
central Kansas.

In 2002, the Rosewood Horse 
Therapy Program was founded 
and has been successful ever since. 
The program is certified by the 
Professional Association of Thera-
peutic Horsemanship International 
and touts PATH-certified instruc-
tors. Over the years the program 
has expanded to assist students—
“clients” or “folks,” as Hammond 
and Rosewood staff refers to them—
with various types of developmental 
disabilities. Equine therapy train-
ing is given to approximately 90 
adults and children throughout the 
work week. Some advanced stu-
dents have even won top honors at 
the National Snaffle Bit Association 
World Championship competitions. 
Around 40 to 50 students also per-
form in an annual rodeo Rosewood 
hosts every year, which the general 
public is invited to. Rosewood’s own 
equine genetic breeding, which also 
resulted from the therapy program, 
has also resulted in world-famous 
horses as well as gentle horses used 
for equine therapy purposes.

“We have more success raising 
our own horses than buying them. 
We have purchased some in the 
past, but they don’t always work out. 
A successful therapy program starts 
with raising kind, gentle horses,” 
said Hammond.

Every facet of their enterprise 
has been built with their clients in 
mind, and this dedication is shown 
throughout each of their numerous 
services.

Rosewood Services and 
Creations

Due to the success of their equine 
programs, Hammond and her team 
wanted to expand the opportunities 
for their clients to enrich their lives.

“Our focus is to offer a variety of 
opportunities for people they oth-
erwise wouldn’t have,” said Ham-
mond. “This is what keeps us mov-
ing forward.”

Moving forward encompassed 
several different new growth plans. 
One included extending their cattle 
herd size and purposes. On approx-
imately 900 acres of land, Rose-
wood Ranch now has around 75 
head of cattle, mainly a mixture of 
Red Angus and Simmental Angus. 
They hope to raise more than 60 
calves this year and take some to the 
sale barn. Others will be supply for 
special brand of sausage, seasoned 
with a unique recipe of their own, 
has also become a popular item in 
their retail store.

Additionally, their retail store 
contains other food items made 
by their clients in their industrial 

kitchen. Tomatoes and jalapenos 
grown year-round in the Rosewood 
greenhouse are used to make salsa 
and their own “cowboy candy.” 
Their produce is taken to farmers 
markets and sold locally. Area ven-
dors and businesses in the area are 
repeat customers and have come 
to trust the goods the Rosewood 
clients grow from scratch. In fact, 
one person from Rosewood have 
been hired to tend to greenhouse/
garden centers in commercial busi-
nesses in Great Bend. A sign outside 
Rosewood Gallery, their furniture 
store, also lets townspeople know 
tomatoes are available to purchase 
inside. This has been a popular 
draw for people to come in, and as a 
bonus, see the handcrafted work of 
the Rosewood workers.

While the furniture pieces are 
not cut in-house (though such plans 
are in the works), all the furniture 
items sold in Rosewood Gallery are 
stained and assembled by hand by 
Rosewood clients. The store opened 
in 2001, and its floor plan design 
was intentionally left open so cus-
tomers could walk in and see the 
furniture being made.

“The store turns the whole con-
cept on its head because it allows 
people to come in and see how 
wonderful the idea behind it is,” said 
Michael Dawes, who has been the 
director of marketing since 2012. 
“Our people get to earn recognition 
through their efforts.”

Clients with artistic talents find 
life purpose at Rosewood Studio, 
where they make a collection of 
handmade artisan items. Bath 
soaps, lotions, bath balms, body 
wash as well as candles, decoupage 
vases, jewelry and other decora-
tive goods are all made at the stu-
dio. Horsehair pottery is a popu-
lar requested item, and customers 
frequently provide workers with 
hair from their beloved horses 
to be used in the glazing process 
for a keepsake memento. Creat-
ed items make their way not only 
to Rosewood’s Wine Cellar, their 
main retail store, but also to local 
craft markets and fairs. The studio 
contains their industrial kitchen 
as well, where their greenhouse’s 
produce is used to cook their spe-
cial treats for purchase. Finding a 
purpose for everything is a com-
mon theme around every part of 
Rosewood Services, and each area 
has stemmed from wanting to help 
their folks find a way to help the 
community.

“Some people see a disability but 
there’s an ability in everyone. It’s just 
about finding it,” said Dawes.

Rosewood Winery and 
Wine Cellar

One of the most distinctive 
aspects about Rosewood is its own 
winery and wine cellar. What origi-
nally started as the beginnings of an 
orchard slowly morphed into what 
is grown on the Rosewood Ranch 
today—150 grapevines.

“I was watching my sister make 
wine, and I thought the process 
might work well for our folks,” said 
Hammond.

After several years of experi-
menting and researching machin-
ery to work for their clients, and 
after a year of working through 
red tape, Rosewood Winery and its 
wine series was created. Named after 
their top line of horses, the wine 
collection boasts over 30 varieties 
of wine, including merlots, caber-

nets, and strawberry and blackberry 
flavored wines. Their product has 
been taken to several wine competi-
tions where it has placed well, win-
ning four gold medals. Rosewood 
wine has also spread throughout the 
region to nearby Kansas cities. They 
deliver their product to 32 liquor 
stores, including locations in Salina, 
Topeka, Wichita, McPherson and 
Hutchinson.

“I see it growing,” said Ham-
mond. “Someday we may have 
warehouses in other locations, if the 
growth continues.”

Though the popularity of their 
wine benefits all involved, the main 
purpose behind the wine possesses 
the sweetest taste. The Rosewood 
winery is the only winery in the 
nation that was built specifically 
to employ people with disabilities. 
This fact is a source of pride for 
Hammond and her Rosewood fam-
ily, in addition to the employment 
skills her clients learn from working 
at the winery and the other facili-
ties.

Clients who work at any of the 
Rosewood sites must go through 
an employment training where they 
take classes about the ins and outs 
of having a job. Once the classes 
are completed, clients can try out 
various jobs at any of the Rosewood 
sites. If they are inclined to a certain 
location, they can start with that 
task or job. After working at Rose-
wood, several clients have success-
fully been hired in jobs in the local 
community.

“Right now we have 15 percent 
community employment. That’s 
well above the state average,” said 
Dawes.

Hammond said such a success 
rate was “incredible. It is truly a 
testament to the dedication of all 
involved in the program.

“Sometimes folks could get a job, 
but weren’t prepared. We wanted 
to figure out what they needed to 
know so they can be successful,” 
Hammond said.

Rosewood Services has nearly 
180 clients with a staff of nearly 

170 employees, a ratio necessary to 
be able to provide 24-hour care for 
some clients. In addition to helping 
their workers to receive job prepa-
ration training, the Rosewood staff 
helps their folks travel to medical 
appointments, social outings and 
events like the Special Olympics. 
Hammond said she and her staff 
enjoy providing these services. 
Without them, they would not have 
an opportunity to participate in 
such events.

When people purchase items 
from the Rosewood Wine Cellar, 
or participate in wine tastings, they 
are helping propel clients to fur-
ther their success. The Wine Cellar 
has countless products the clients 
make at the different locations, and 
Dawes said he believes the commu-
nity has supported the store.

“We do what we do and to the 
highest degree we can. The energy, 
the heart shows and people sup-
port that,” said Dawes. “We support 
ourselves but only through people 
coming back through our doors.”

Jennifer Stoddard, an employ-
ee at the Rosewood Wine Cellar, 
agreed.

“It’s really rewarding to work in 
a store where not only can you 
be excited about the products but 
the purpose behind the products,” 
Stoddard said. “I think we take 
pride in what we do, but it’s pride 
in the folks behind the products. 
When you look and realize about 
all the work and steps behind the 
product…it sells itself.”

Pride and acceptance are what 
continues to make Hammond strive 
to provide even more services in the 
future.

“Our whole philosophy is we will 
not just put people in a program, we 
make the program around the peo-
ple,” she said. “Through the various 
programs, our folks gain value. We 
take a lot of pride in what we do. It’s 
all about creating an opportunity 
for a life purpose.”

Rachel Keeley Turner can be 
reached at rturner@hpj.com or 620-
227-1887.

A Rosewood client stains a piece of furniture that will then be assembled and 
sold in the company’s furniture store in Great Bend, Kansas. (Journal photo 
by Rachel Keeley Turner.)
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